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These career minded consumers have stated that they are interested in continuing their education through an online
curriculum. These consumers care strongly about their future and are willing to take the next step to ensure that they
reach their full potential in life. The essential resource for any offer related to self-improvement, financial
opportunities or continuing education programs.P R O F I L ES E L E C T SA G E $ 7 / MA G E O F C H IL D R E N $ 1 5 / ME D U C A T I O N L E V E L $ 1 5 / ME T H N I C IT Y $ 1 5 / MG E N D E R / S E X $ 1 0 / MG E O S E L E C T $ 5 / MH O M E O W N E R $ 1 5 / MI N C O M E S E L E C T $ 7 / ML I F E S T Y L E S E L E C T $ 1 5 / MM A R IT A L S T A T U S $ 1 0 / MN U M B E R O F C H I L D R E N $ 1 5 / MP R E S E N C E O F C H IL D R E N $ 1 0 / MM A N A G E RD a t a m a t r i x L i s t sh t t p : / / w w w . d a t a m a t r i x l i s t s . c o mG E N D E RM A L E 0 %F E M A L E 0 %

A V E R A G E IN C O M EV A L U E 0M IN I M U M O R D E RM IN I M U M Q U A N T I T Y 3 , 0 0 0M IN I M U M P R IC E $ 2 5 0C O M M IS S I O N SB R O K E R 3 0 %A G E N C Y 1 5 %N E T N A M E A R R A N G E M E N T SN E T N A M E I S A L L O W E DF L O O R 8 5M IN I M U M Q U A N T I T Y 2 5 , 0 0 0R U N C H A R G E S $ 1 0 / ME X C H A N G E SE X C H A N G E I S N O T A L L O W E DR E U S ER E U S E I S A L L O W E DM IN I M U M Q U A N T I T Y 0R U N C H A R G E $ 0 / MC A N C E L L A T I O NC H A R G E S $ 0 / MK E Y C O D IN GK E Y C O D I N G I S A V A I L A B L EC H A R G E S $ 3 / M



D a t a m a t r i x L i s t s D a t a c a r d s | 0 9 / 2 2 / 2 0 1 4 | P a g e 2 3 1

D a t a m a t r i x L i s t s D a t a c a r d s J o e B o r e l l iA D D R E S S I N GE M A I L $ 5 0 / FF T P $ 7 5 / FS P E C I A L IN S T R U C T I O N SC O N T A C T SC O N T A C T R O L E E M A I L P H O N E F A XJ o e B o r e l l i *D a t a m a t r i x L i s t s D i r o f L i s tM g m t s a l e s @ d a t a m a t r i x l i s t s . c o m ( 7 3 2 ) 9 4 0 ä 1 5 0 0* = P R IM A R Y C O N T A C T


