
D a t a m a t r i x L i s t s D a t a c a r d s | 0 9 / 2 2 / 2 0 1 4 | P a g e 2 2 6

D a t a m a t r i x L i s t s D a t a c a r d s J o e B o r e l l iV e g e t a r i a n L i v i n gV e g e t a r i a n I n d i v i d u a l s . 3 0 % B R O K E R C O M M IS S I O N !S E G M E N T S8 3 5 , 3 6 1 T O T A L U N IV E R S E / U N I V E R S E R A T E $ 7 0 / M2 0 , 3 2 7 1 M o n t h H o t l i n e $ 1 5 / M6 2 , 0 4 1 3 M o n t h H o t l i n e $ 1 0 / M9 1 , 2 6 6 6 M o n t h H o t l i n e $ 5 / M7 9 5 , 9 6 3 M a i l O r d e r B u y e r s $ 1 5 / M0 T r a v e l $ 1 5 / M0 R e a d i n g $ 1 5 / M0 C a m p i n g / H i k i n g $ 1 5 / M0 P e t O w n e r $ 1 5 / M0 H o m e D e c o r $ 1 5 / M0 F a s h i o n $ 1 5 / M0 C o l l e c t i b l e s $ 1 5 / M0 G o l f $ 1 5 / M0 T e n n i s $ 1 5 / M0 B o a t i n g $ 1 5 / M0 D o n o r $ 1 5 / M0 S p o r t s $ 1 5 / M0 W a l k i n g / E x e r c i s i n g $ 1 5 / M0 S k i i n g $ 1 5 / M0 + M a n y M o r e $ 0 / M
I D N U M B E R SM A N A G E RN E X T M A R K I D 2 3 3 8 7 9M I N I D 3 4 7 5 8 1S R D S I D 8 9 3 7 1 8 p 0 0 0M E D I A T Y P EC o n s u m e rS O U R C EL i f e s t y l e q u e s t i o n n a i r e , C o m p i l e d l i s t sG E O G R A P H YU n i t e d S t a t e sO P T t I NM A I N T E N A N C EM A R K E T E N T R YN E W T O M A N A G E RC O U N T S T H R O U G H 0 9 / 0 1 / 2 0 1 4D A T A C A R D M A I N T E N A N C EN E W T O S Y S T E M 0 5 / 2 2 / 2 0 0 8L A S T U P D A T E 0 9 / 1 0 / 2 0 1 4N E X T U P D A T E 1 2 / 3 1 / 2 0 1 4U P D A T E F R E Q U E N C Y Q u a r t e r l yD E S C R I P T IO N

With median income of $60,000 and average age of 52, Vegetarian Living offers access to this unique and sought-after
market. Reach health conscious and animal friendly consumers from one of the most comprehensive listings available.
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