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True Patriots is uniquely comprised of 100% Mail Order Buyers who have served in the armed services and is enhanced
with numerous lifestyle and demographic selections. Military veterans make up a unique consumer group in America.
These patriotic citizens take great pride in the fact that they were a part of the United States military, fighting
for the freedoms and values of this country. Although no longer in the military, these individuals still keep their
patriotic values close to their hearts. Excellent prospects for patriotic mail order catalogs, investment and
insurance opportunities, credit card offers, or any fundraising campaign dealing with issues facing America. As well,
many soldiers use the armed services as a way to further their careers outside of the military. This makes this group
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