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These travel enthusiasts love to treat themselves to lavish vacations and are constantly seeking new destinations
including exotic ports of call, historic landmarks, theme parks, and sun-soaked islands. They purchase a variety of
travel services including airline tickets, cruises, rental cars and hotel reservations. To be included in CRN’s
extensive database, these consumers responded to various travel offers or filled out questionnaires about their travel
experiences. Whether traveling to foreign or domestic locations, these well-traveled Americans have indicated their
interest in purchasing timeshares, taking cruises, renting or purchasing recreational vehicles or belonging to
frequent flyer clubs. To narrow your search, each lifestyle select on this list can be screened as a favorite, meaning
it is the primary interest for the selected individuals. This file is a vital resource for any campaign dealing with
travel offers, timeshare opportunities, recreational vehicle rental or ownership, travel publications, trip insurance,
travel or cruise agencies, car rental companies and other products or services that will enhance their traveling
experiences.P R O F I L ES E L E C T SA G E $ 7 / MA G E O F C H IL D R E N $ 1 5 / MC R E D I T C A R D H O L D E R S $ 1 5 / MD O N O R ( t y p e a v a i l a b l e ) $ 1 5 / ME T H N I C IT Y $ 1 5 / MG E N D E R / S E X $ 1 0 / MG E O S E L E C T $ 5 / MI N C O M E S E L E C T $ 7 / ML I F E S T Y L E S E L E C T $ 1 5 / MM A R IT A L S T A T U S $ 1 0 / MN E T W O R T H $ 3 0 / MO C C U P A T I O N $ 1 5 / MP R E S E N C E O F C H IL D R E N $ 1 0 / MM A N A G E RD a t a m a t r i x L i s t sh t t p : / / w w w . d a t a m a t r i x l i s t s . c o mG E N D E RM A L E 5 0 %F E M A L E 5 0 %

A V E R A G E IN C O M EV A L U E 0M IN I M U M O R D E RM IN I M U M Q U A N T I T Y 3 , 0 0 0M IN I M U M P R IC E $ 2 5 0C O M M IS S I O N SB R O K E R 3 0 %A G E N C Y 1 5 %N E T N A M E A R R A N G E M E N T SN E T N A M E I S A L L O W E DF L O O R 8 5M IN I M U M Q U A N T I T Y 2 5 , 0 0 0R U N C H A R G E S $ 1 0 / ME X C H A N G E SE X C H A N G E I S N O T A L L O W E DR E U S ER E U S E I S A L L O W E DM IN I M U M Q U A N T I T Y 0R U N C H A R G E $ 0 / MC A N C E L L A T I O NC H A R G E S



D a t a m a t r i x L i s t s D a t a c a r d s | 0 9 / 2 2 / 2 0 1 4 | P a g e 2 2 1

D a t a m a t r i x L i s t s D a t a c a r d s J o e B o r e l l iK E Y C O D IN GK E Y C O D I N G I S A V A I L A B L EC H A R G E S $ 3 / MA D D R E S S I N GE M A I L $ 5 0 / FF T P $ 7 5 / FS P E C I A L IN S T R U C T I O N SC O N T A C T SC O N T A C T R O L E E M A I L P H O N E F A XJ o e B o r e l l i *D a t a m a t r i x L i s t s D i r o f L i s tM g m t s a l e s @ d a t a m a t r i x l i s t s . c o m ( 7 3 2 ) 9 4 0 í 1 5 0 0* = P R IM A R Y C O N T A C T


