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'New Movers' delivers marketers access to one of the most current and complete listings of new movers across America.
Unlike other lists, this database is uniqely sourced from new homeowner deeds, magazine and credit card change of
address, utility hookups and other proprietary sources. Customers who have recently moved have extraordinary
purchasing power and are looking to establish relationships with neighborhood services including banks, insurance,
mechanics, landscapers and home improvement or furnishing outlets. New movers are in prime buying mode for magazine
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