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'New Homeowners' delivers marketers access to one of the most current and complete listings of new home-buyers across
America. Unlike other lists, this database is uniquely sourced directly from U.S. County Recorder's offices and
updated weekly to provide the most accurate list available. Customers who have recently purchased a home have
demonstrated their large purchasing power and are now looking to establish relationships with neighborhood services
including banks, insurance, mechanics, landscapers and home improvement or furniture outlets. New homeowners are in
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