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D E S C R I P T IO N
'Shoppers World' provides an essential resource, allowing marketers to target consumers by past purchases and buying
habits. The best way to find potential customers is to market to those who have bought similar products before. By
choosing specific product types, it is possible to pinpoint an exact market based on actual purchase history. Enhanced
with numerous other selections such as homeowner/renter, income, ethnicity, lifestyle/interests, presence & age of
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