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After a lifetime of working, this consumer group can finally fill their hours partaking in their favorite activities.
These retired individuals have a variety of interests and have plenty of time to enjoy their hobbies. Since they’re
still active, they want to occupy their time with the lifestyles they might not have been able to enjoy before and
have no problem spending the money to do so. This list of 100% Mail Responders is comprised of perfect candidates for
travel opportunities as well as any products or services related to their interests such as: boating, camping, casino
gambling, tennis, travel, wine, hunting, and skiing, among others. Also, excellent prospects for insurance and
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