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Readers World has assembled a community of 100% Mail Order Buyers of Books and/or Magazines. These avid readers not
only enjoy reading about their favorite topics, but many actively participate in them as hobbies, lifestyles or
professions. As consumers, this group is prime with a median age of 38 and median income of $55,000. This list is
highly recommended for all publishers and book clubs. It is also excellent for credit, travel, hobby, health and gift
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