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'Milestones' is comprised of consumers who are undergoing a major transitional period in their lives. These enormous
changes are often accompanied by a large influx in spending and the importance of each event often outweighs any
concern over price. Empty Nesters now have the time and freedom to travel, partake in new hobbies or fix up the house.
Expectant parents and new parents have everything from baby clothes to toys to furniture to food to purchase for the
new addition. Newlyweds are beginning to look at houses or apartments and other large joint purchases. Households with
children approaching high school graduation are securing loans for their education and preparing to outfit the
graduate with supplies for college. Newlyweds, expectant parents and new parents are perfect targets for insurance
offers to protect their loved ones. New car buyers also need insurance and are ideal propects for any vehicle related
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