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Healthy Decisions by Consumer Response Network offers marketers the opportunity to connect with health conscious
consumers from one of the most current listings on the market. These individuals provided information about their
exercising and eating habits by completing customer surveys or purchasing various health products through the mail.
This database is composed of active Americans who have indicated their interest in exercise and sports such as
bicycling, running, golf, rollerblading, skateboarding, skiing, snowboarding, soccer, tennis, or other healthy
alternatives such as weight loss, organic or healthy foods, self-improvement, vitamins and herbal supplements, low-fat
cooking and caring for their bodies. Health conscious consumers understand the importance of maintaining a healthy
lifestyle and spare no expense to attain their desired results. To narrow your search, each lifestyle select on this
list can be screened as a favorite, meaning it is the primary interest for the selected individuals. This file is a
vital resource for any campaign dealing with weight loss, vitamins and herbal supplements, dieting and exercise
regimens, healthy cookbooks, sports or health orientated magazines, self-help publications, gym memberships or other
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