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The ownership of an aircraft is an excellent indicator of wealth. Whether flying is a hobby or a means of
transportation, it is a luxury only accessible to the ultra-affluent. This Datamatrix List affords a perfect
opportunity to reach this sought-after consumer group. An excellent market for all airplane supplies, flying
publications and aviation organizations/associations. Additionally, they are prime prospects for fundraising, business
and finance periodicals, travel offers, and luxury items such as high-end cars, real estate, boats and expensive
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