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Whether they are sampling the finest wines or savoring the freshest seafood, these food enthusiasts take pride in
enjoying the best cuisine the world has to offer and will spend generous sums to feed their appetite for new culinary
experiences. CRN's database is composed of culinary-orientated Americans with an average age of 52 who earn a median
income of $100,000 annually and have indicated their interest in eating gourmet foods, cooking healthy meals, drinking
wine or smoking cigars. This file is a vital resource for any campaign dealing with food and wine periodicals, wine
clubs, high-end restaurants, cookbooks, cigar shops or publications, retail cookware outlets, apparel and
entertainment offers, supermarket chains or other products and services that will keep these consumers at the
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