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This list offers access to a prime consumer market with over 75% with children, and median income of $72,000.  The
ownership and maintenance of a pool is also an indicator that they take an active interest in their family and
property.  Additionally, they keep their house and property well maintained to provide an aesthetically pleasing
setting for their pool and family.  This segment is perfect for everything from home imporvement, landscaping ,
interior design, and cleaning services to vacation offers, new automobiles, and children's toys, products, and
services.  As well, these individuals are excellent candidates for insurance and investment offers to make sure their
loved ones and treasured homes are taken care of.  
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