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America's Top 5% delivers marketers access to one of the most current and complete listings of financially successful
individuals across America. This Datamatrix List is composed of more than 75% elite professionals who are still in the
workforce earning six-figure incomes. These wealthy Americans seek the finer things in life and have the discretionary
income to attain them. Wealthy consumers are exceptioinal prospects for fundraising, business periodicals, travel
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