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America's Top 1% delivers marketers access to the highest level consumers in the country. Datamatrix Lists offers one
of the most current and complete listings of financially successful individuals, this file is compiled using stringent
guidelines including income, net worth and home value, as well as various other proprietary criteria. These consumers
are not just wealthy; they are the top tier of American society. Living lives that most just dream about, these
individuals seek the finest things in life and can afford them without batting an eye. America's Top 1% is an
exceptional source for fundraising, business/leisure periodicals, travel offers, and luxury items such as sports &
luxury cars, yachts/boats, high-end jewelry, aircraft, art/antiques and designer clothing. Also, the perfect
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