
D a t a m a t r i x L i s t s D a t a c a r d s | 0 9 / 2 2 / 2 0 1 4 | P a g e 3 1

D a t a m a t r i x L i s t s D a t a c a r d s J o e B o r e l l iA m e r i c a n D I Y A u t o & H o m eT h e s e p e o p l e h a v e a p a s s i o n f o r a u t o r e p a i r s a n d i m p r o v i n g t h e i r h o m e s a n d j u s t d o i n g t h i n g so n t h e i r o w n . S e l e c t i o n s i n c l u d e : V e h i c l e M a k e , V e h i c l e Y e a r , A g e o f h o m e a n d a l ld e m o g r a p h i c s .S E G M E N T S1 , 8 0 4 , 7 2 7 T O T A L U N IV E R S E / U N I V E R S E R A T E $ 7 0 / M1 , 3 1 5 , 8 4 1 D I Y H o m e I m p r o v e m e n t $ 1 5 / M4 8 7 , 8 8 6 D I Y A u t o $ 1 5 / M2 8 5 , 5 2 5 V e h i c l e s O w n e d 2 + $ 1 5 / M1 9 8 , 2 5 6 V e h i c l e s O w n e d 3 + $ 1 5 / M8 8 , 6 2 8 C h e v r o l e t $ 1 5 / M1 0 4 , 9 1 9 F o r d $ 1 5 / M3 3 , 1 1 7 D o d g e $ 1 5 / M1 6 , 3 5 3 G M C $ 1 5 / M2 2 , 9 8 6 H o n d a $ 1 5 / M2 9 , 9 7 0 T o y o t a $ 1 5 / M3 0 0 , 0 0 0 A l l O t h e r C a r M F G s $ 1 5 / M
I D N U M B E R SM A N A G E RN E X T M A R K I D 2 7 6 4 7 7M I N I D 3 4 7 5 2 8S R D S I D 9 2 4 6 7 9 t 0 0 0M E D I A T Y P EC o n s u m e rS O U R C EC o m p i l e d l i s t s , L i f e s t y l e q u e s t i o n n a i r e , M u l t i S o u r c e dG E O G R A P H YU n i t e d S t a t e sO P T w I NM A I N T E N A N C EM A R K E T E N T R YN E W T O M A N A G E RC O U N T S T H R O U G H 0 9 / 0 1 / 2 0 1 4D A T A C A R D M A I N T E N A N C EN E W T O S Y S T E M 1 1 / 0 9 / 2 0 0 9L A S T U P D A T E 0 9 / 0 9 / 2 0 1 4N E X T U P D A T E 1 2 / 3 1 / 2 0 1 4U P D A T E F R E Q U E N C Y Q u a r t e r l yD E S C R I P T IO N

These self motivated, can-do individuals receive enjoyment while saving money on many of the typical auto and home
improvements others may hire someone else to do. Connect with consumers who value their most important assets; their
home and vehicle. These are Ideal prospects for Home Improvement and automobile catalogs, how to publications, credit
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