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With minimum income of over $75,000, these active and often adventurous consumers enjoy spending their free time in
the great outdoors. Always willing to try something new, this group spends their substantial discretionary income on
anything that can help them pursue their interests and remain active. Even when stuck inside, they are constantly
researching their hobbies and looking for new activities to participate in. This group enjoys everything from camping,
hiking, hunting and skiing to jogging, motorcycling, recreational vehicles and travelling. These wealthy adventurers
are perfect candidates for trip offers, sporting equipment and outdoor gear, sports utility vehicles, boats, all
terrain vehicles, RVs, etc. They are also a prime market for insurance and investment offers, credit cards, and loans
to cover their big ticket purchases.
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