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This list provides an invaluable resource for anyone trying to contact a group by affiliation. Membership groups are
highly accurate ways of reaching a targeted vocation, interest, or other lifestyle choice since they are usually
voluntary/opt-in and oftentimes exclusive. Although they might not seem like a typical corporation, most
organizations, clubs and associations are run as a business. Because of this, they have a variety of service and
product needs to keep their organization running smoothly. A perfect resource for accounting, finance and payroll
solutions, marketing/advertising companies, printers, and business consultation, as well as anyone trying to
distribute information to a specific consumer group. The segments in this list can be broken down further, to specific
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