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This Datamatrix List of Family Owned Businesses are a unique set of companies, since the operation of the business has
become a vital part of the family’s livelihood and is often at the center of their lifestyles. These hard-working
families regularly purchase an array of items to expand their business and generate more revenue. They are receptive
to any offer that will enrich their lifestyle and enable them to expand their company. Family businesses rely heavily
on outside resources to fulfill their needs for services like payroll, advertising/marketing, technical support and
accounting. In addition, these business-owners strive to keep themselves current by subscribing to industry
publications, attending trade seminars, and seeking opportunities for professional development. Excellent prospects
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