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These open-minded consumers are constantly searching for better, more efficient products or services, whether for
business or personal use. This willingness to explore new options makes them excellent responders to many direct mail
offers. This database is made up from over 60 holistic and alternative wellness practices, such as Reiki,
Hypnotherapy, Drugless Practitioners, Psychology, Biofeedback, Nutritionists, and more. These professionals are prime
targets for any campaign dealing with real estate, small business or malpractice insurance, lines of credit, office
furniture and supplies, medical periodicals, trade shows and seminars, as well as business services like advertising,
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