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This Datamatrix List provides an invaluable resource for anyone trying to contact restaurants, bars, fast-food
establishments or nightclubs. These types of businesses use numerous products and services to keep their sales running
smoothly and rely on outside suppliers for the bulk of these needs. This list can be broken down by number of
employees as well as sales volume, allowing vendors and service providers to reach the specific segment of the market
that they're looking for. A perfect resource for food wholesalers, kitchen supplies, cleaning supplies, and uniforms.
Also, excellent candidates for cleaning services, insurance offers, accounting and payroll solutions,
marketing/advertising companies and business consultation. As well, since the majority of restaurants and bars are
individually owned, this list provides a link to these prime consumers of insurance and investment opportunities,
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