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Find your ideal market within the retail industry by selecting Business/Industry Type, Employee Size and Annual Sales
Volume. Additionally, this Datamatrix List is broken down into specific executive titles to ensure that your
information gets to the right decision maker within the company and that your goods are considered. This list is a
vital resource for marketers of virtually all products which can be sold through a retail outlet, as well as marketers
of third party services such as inventory/computer systems, uniforms, payroll solutions, marketing/advertising,
insurance, IT/network services, management consulting, trade/industry publications, etc. This data has been collected
from numerous sources including professional directories, association memberships, government licensing databases and
other proprietary data sources to offer marketers one of the most comprehensive listings of executives within the
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