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Target your ideal market with American Commerce by selecting Business/Industry Type, Employee Size and Annual Sales
Volume. IT professionals are often given full discretion when it comes to technology purchases, making this list a
vital asset for any campaign dealing with computers, data systems, software and and other peripherals as well as
countless other products and services that can help these professionals keep the company on the cutting edge and
running smoothly. Datamatrix Lists have been collected from various sources including professional directories,
association memberships, government licensing databases and other proprietary data sources to offer marketers one of
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