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Target your ideal market with American Commerce by selecting Business/Industry Type, Employee Size and Annual Sales
Volume. To help HR professionals maintain a well functioning and high performing workforce, they are given great
purchasing power within many areas of the company such as hiring/firing, benefits and compensation, scheduling, morale
building activities and event planning. As well, you can choose a specific area of human resources(Training,
Benefits/Comp, Personnel). This Datamatrix List is a vital asset for any campaign dealing with uniforms, payroll,
insurance, staffing/temporary placement, and countless other products and services that can help these professionals
perform their job more efficiently and effectively. This data has been collected from numerous sources including
professional directories, association memberships, government licensing databases and other proprietary data sources
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